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Learning Objectives
Part |

Understand basic history of s iz;%iia
ldentify a Web 2.0 or sqeial lication
Explain e-professi IS




2004

Age 20. Joined
Facebook with other

close friends at UK.

2008

Age 24. Ran for
National Office with
APhA-ASP; started a

blog

2009

Age 25. Began final
year at COP and
started researching
social media

UNIVERSITY OF MARYLAND
SCHOOL OF PHARMACY

- _/

2011

Age 27. Attacked by a
company and created
an alias for Twitter
and blog

2012 Now

Age 28. New career Age 30.

opportunity thanks to Assistant
LinkedIn (Web 2.0)
professor

UMSOP.
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Background

Web 2.0
o Open access
o Sites that “harness collective intellig
> Users can add value
° Rich user experience and con
> These online applicati

ave e to the concept of social media

O’Reilly T. What is Web 2.0: Design patterns and business models for the next generation of software. Accessed at http://oreilly.com/lpt/a/6228,

November 30, 2012.



S Website (URL) U.S. Rank?
Facebook (www.facebook.com) 2
YouTube (www.youtube.com) 3
Amazon (Wwww.amazon.com) 4
Wikipedia (www.wikipedia.org) 6
Twitter (www.twitter.com) 7
eBay (www.ebay.com) 8
Reddit (www.reddit.com) 9
LinkedIn (www.linkedin.com) 10
Craigslist (www.craigslist.org) 12
Imgur (www.imgur.com) 13
Tumblr (www.tumblr.com) 15
Pinterest (www.pinterest.com) 16

2. Alexa. Top 100 sites in the United States. Accessed at www.alexa.com/topsites/countries/US, November 18, 2014.


http://www.facebook.com/
http://www.youtube.com/
http://www.amazon.com/
http://www.wikipedia.org/
http://www.twitter.com/
http://www.ebay.com/
http://www.reddit.com/
http://www.linkedin.com/
http://www.craigslist.org/
http://www.imgur.com/
http://www.tumblr.com/
http://www.myspace.com/
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Era of Social Connection

12 of the Top 20 websites visited in the Unit@d Stat®s inwelve social
media’ Q

ks
ur hand

Evolution of the cell phone
> Smart phone applications
o Streaming data through.mobi
o Access to social media
o Popularity of

o Twitter®

o Facebook® “status updates

palfa o

2. Alexa. Top 100 sites in the United States. Accessed at www.alexa.com/topsites/countries/US, November 18, 2014.



consultlng

E-professionalism Paradigm




A

E-professionalism Paradigm

Profession

Professional

Professionalism

E-Professionalism

3. APhA-ASP/AACP-COD Task Force on Professionalism. White paper on student professionalism. J Am Pharm Assoc. 2000;40:96-102.
4, Cain J, Romanelli F. E-professionalism: A new paradigm for a digital age. Currents Pharm Teach Learn. 2009;1(2):66-70.



E—professiona\ism Paradigm

ucational
Pharmacy?

to
§Chool

I

Patient: Will my health information b& @
purposes for the course you teac th

Patient: Will my heal ti e used to for educational

purposes for yogPblo

or
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E-professionalism Paradigm

Practitioner: Will | be fired/sued for s ‘@ Mions and

experiences during a conference?
Practitioner: | be for sharing my opinions and
experiences on ®7




A

E-professionalism Paradigm

Employer: How will our pharmacists’ w nnual
pharmacy convention impact our S braefd:
Employer: Ho Il o
our company’ ?

ists’ comments on Twitter® impact
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E-professionalism Paradigm

Q\,

han other public settings?

What makes Facebook® sa\fiffe

Ao
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For more information:

Please email jmattingly@rx.umaryland.edu



mailto:jmattingly@rx.umaryland.edu

